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ABSTRACT

The purpose of this research is to study undergraduate’s student behavior of using
online applications, and to study the influencing factors that affect the selection of trade through
online applications. Quantitative study has been adopted in this study and total 400 questionnaire
samples has been distributed. The samples group were undergraduate students at Bangkok
Thonburi University, Rajamangala University of Technology, and Mahidol University. Statistics
used in data analysis, frequency, percentage, standard deviation, independent sample t-test are
used to get the results.

The results showed that most of the samples were female. Income received per month is
between 3,001 — 5,000 baht. The respondents revealed that they have averagely four years
experience in net-serving. They were in the beginner level of online application purchase and
they have 6 months to 1 year online purchase experiences. The goods they typically bought
from online application are cloths and skin care products. The influencing factors of online shopping
by application are marketing promotion, technology, price, product, and distribution channel.
T-test was utilized to examine the differences between online purchasing behavior among male
and female students. The results of the comparison of different demographic factors found
that the price, place and technology differ significantly at the level of 0.01. Product and

promotion without differs with statistical significance at the level of .05..
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